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Week 1
Craft & Design

This class I wasn't able to attend due to the fact
I was sick at home with COVID. Luckely, I al-
ready had my own embroideryhoop and thread
laying around, so I was able to do it myself.

I already have some experience with embroi-
dery, but most of it is self-thought. It was there-
fore interesting to actually dive into the differ-
ent techniques and see what I can do with them.

o Running stitch ==

o Backstitch
« Stem stitch

e Chain stitch =

« Herringbone stitch
 Buttonhole stitch
e French knot

« Couching

Reflection:
[ am happy with how my try outs came out,
especially the last four techniques. I am curi-

ous to see how I can use them in the upcoming
crafts.




THE TREVOR PROJECT

[}
ran e S lgn TheTrevor Project is the world's largest suicide prevention and crisis intervention organization for LGBTQ (Lesbian, Gay, Bisexual, Transgender, Queer, and Questioning) young people. The

organization works to save young lives by providing support through free and confidential suicide prevention and crisis intervention programs on platforms where young people spend their
time: our 24/7 phone lifeline, chat, and text.

It also operates innovative education, research and advocacy programs, as well asTrevorSpace, the world's largest safe space social networking site, offering life-affirming friendship, human
connection, and intersectional peer support online and without borders to LGBTQ youth.

.BALENCIAGA'S CORE VALUES -humour

.sustainability

.social justice

.wearability -revolutionary/innovative "CORE MISSION

.originality Balenciaga is known for per-

fectionism, tailored garments

and fit. They are dedicated to
creating "radical and distinc-
tive” ready-to-wear collec-
tions for men and women that
continually reach perfection in
tailoring and fit.”

.BALENCIAGA’'S DNA -attitude
.strong silhouettes

.simplicity (simple but stylish designs)
futuristic: unisex, materials
perfectionism: eye for detail
.expressive: experimental and hypnotic
playfullness; irony and humor .apocalyptic

.gender roles

-STRONG / FIERCE I took this class from home, due to having
BHI’E‘HE:'EIQEI has slmr.l.g sithouettes that show the COVID I helped by looking up the Core Val_
importance of simplicity and failoring of a gar-

ment. The experimentation with form and sithou- ues and DNA Of BalenCiaga.

ette asmed to esfablish a new relationshup with
body and garment.

At first I had a hard time figuring out what
the difference was between the two. However,
I learned that the DNA are the things you in-
-WEARABILITY stantly recognise in Balenciaga’s designs. The

Wearability and quality have been very impor- core values are the things Balenciaga stands
tant values for balenciaga from the start. luxury

clothes can only be worn, not for storage; desir- fOI‘ as a bl’al’ld.

able products with no loss in intagrity are some-

thing practical

From these two, we as a group came up with
four words/subjects that we wanted to focus
on within our project.

SUSTAINABILITY AT BALENCIAGA

.SELF EXPRESSION

Balencraga makes sure everyane from all ages
are included in their fashion images. Balencia- Aware and convinced of the challenges linked to sustainability, Balenciaga has acted to reduce the environmental impact of its creativity and activity while pursuing progress within

i N Pk F Wkt A At I also took a look at how Balenciaga handles fundamentally important social issues.
however they are. Sustainability and Social justice) Since these We are committed to the sustainable and ethical management of our operations. The goal of reducing our environmental impact influences our decisions. At all levels and in all locales—whether

OUR APPROACH

at offices and stores or along the supply chain—we respect high standards for social and ecological responsibility. Balenciaga is also fur-and exotic leather-free.
subjects were part of the Core values.

WHAT WE DO

For several years, Balenciaga has committed to reducing its footprint within the design and production processes of its collections, as well as its offices, events, stores, and packaging, for
.I HO NY example by introducing more responsible, recycled, and upcycled materials in lieu of others.
Irony [ Anti fashion. Demna in fashion believes Reﬂection_ The remaining carbon emissions generated by all of our businessactivities in scopes 1, 2, and 3 of the GHG Protocol are carefully calculated and we commit to invest funds into projects that

5] mak.lr.'g fashion humurous. E‘J,r !:‘I.‘I’I."Ig Efass,lc,l}r protect and restore natural ecosystems that fight climate change.

affordable and unfasshionable FRRCHS and WP We made Some progress tOdaY On gettlng By implementing innovative techniques and textiles without compromising creativity, the House also educates its audience on the possibilities of sustainable practices in luxury.

ing them into pinnacles of high fashion.
to know the brand more. [ am interested
QOUR COMMITMENT
tO See What dlrectlon We Wlll be g01ng ln. For over one hundred years, Balenciaga has been recognized as a major, unique, and legitimate House in fashion and luxury by offering uncompromising creativity. It is with the same high

standards that the House consistently reinvents itself in order to answer the environmental and societal challenges with which we are constantly presented.

Hopefully, next class I can fully join in

person' challenge our methods and drives continual evolution. Our goal is to innovate without harming humans or our environment while respecting the welfare ofanimals. It is through our research

Innovation is ultimately experimentation, which is essential to Balenciaga's creative process as well as how we run our business. Experimentation also creates new unforeseen obstacles that

and development of materials and manufacturing processes that we are proposing a renewed and responsible fashion system.

Balenciaga is committed to meeting a target of 100% metal-free tanned leather in our collections and to reach 100% alignment with our parent company Kering'sStandards for Raw Materials
< and Manufacturing Processes by 2025.This ambitious commitment will take several steps. We will regularly update the information on this website for the sake of transparency. >

—_— =—
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We Ek 2 Personal research on smocking
Craft & Design

DIY Stitching Tutorial for Beginners - 01 | Smocking Patterns

815K weergaven - 5 jaar geleden

DIY titching

(Smocking

Smocking is an embroidery technique used to gather fabric.Here you see some basic Smoc

How to sew basket weave pattern - Canadian smocking

101K weergaven - 2 jaar geleden

' Crafts By Anita

This video shows how you can sew this cushion cover using Canadian smocking technique. Tt

4K

i-f "

".
o

In my first try-outs of the classic methods for both English and Canadian smocking, I al-
ready made a few mistakes. In my English smocking, I made a way too long but too thin
row, which was not very conveniant for the embroidery later on. I want to try and make
another one on the white fabric later.

-re-
»

-
-

)
~

‘:“'

For the Canadian smocking, I used a wrong technique. This is because I followed a you-
tube video that explained it wrong. You are not supposed to see the thread on the right
side. Next time, I will try and do it right. However, I also kind of like the effect it has cre-
ated. So I also want to keep experimenting with this.

[ did some personal re-
search on both Canadian
and English smocking to
understand bettter how it NEYCOMB SMOCKING
works. I also tried to gath-
er inspiration for the up-
coming classes. I hope to
use some of them later on.




Leitgeist

Predicted trends for 2822 Pop culture Society

Lowrize parts [ Euphozria Ukraine

skirts

—Climate Change

sports wear —-—
- - - Tiktok
Black liwves matter

Sustai rq:n__.. ty———

— Economical Crisis

Platform shoes Colour of 26822

SE ond-h ar'::l shoppil ra____,

——"-:II"’-"— :
e +—E0 id
= o ,/ ,
- {
Voluminous shapes ~——Comfort above all else=—" |
|'III
!
l"d_ {___ —-%_‘caartcr-—Es-:apism--“/
Regencycors ’3\
\ N ;fe;'f”*ic.een e PANTONE
T " ) 17-3938 TCX
' Very Peri
In these past few years we encountred guite a lot of events that hawe had an impact on us as

a society and therefore our clothing habbits.

Due to the covid pandemic we wexe forced to sit at home, which meant more comfortable
clothes. Ewven after the lockdown., it is =safe to say we are going to continue wearing
sportswear outside.

Climate changs has been a wellspoken subject the past few years, and moxe and moxe people
are txrying to help by buying morxe consiocusly. The trend of selling second-hand, repurposing,

recylcing, upcycling will keep on growing. The cut-out txend is & result of this, DIY
yourself with old clothes. DIY'ing and buying second-hand are also growing in populairty due
to the cost of goods inmcreasing due to the cowid crisis.

In times of cxisis, it iz intexesting to see that the hight of shoes and heels go up.
Therefor it iz no wonder to see that platform boots are gaining more popularity on platforms
such as tiktok.

Due to the rule of the 28year trend cycle, we are looking back at the 2000ies, which takes
it influences out of the BBies and 68ies. Lowrise pants and skirts are & result of the
2888ie=s, whereas Modprints give more of a 68ies wibe. Bright colouxrs is able to be found in
gll of these decades.

& 5 Popocultuxe, especially tv-shows and movies hawve a big impact om fashion trends. Euphoria, a
i " show that is gaining more and more wviews is most likely going to impact fashion. As well as
shows such as Bridgerton., which was an escapse from the current times, going back to regemt

times. Regentcycore, cottagecore and other cores are examples of escapism translated into

é&\ fashion.

. society & culture

.escapism due to crisis like Covid, Cli-
mate Change, war
.shows such as Bridgerton & Euphoria

Brand & Design

As preparation for the second Brand & Design class, I looked more
into the current Zeigeist. I devided ny research into three different
segments: predicted fashion trends, pop culture and society. What
I found is that I could link these different things to each other, how
they were influencing one another.

I really thought it to be interesting to dive deeper into escapism,
especially after seeing what online activity we all had during the
pandemic. In pop-culture TV shows like Euphoria and Bridgerton
were really popular, which resulted in trends going around on Ins-
tagram and Tiktok.

After watching the other groups’ presentation, I noticed that all of
us are really focussed on this ‘escapism’ We live in a time of great
crisis and this is a quite normal response for us as humans to do. I
think it is therefor really interesting to explore it more.

Reflection:
After looking back at our presentation and the feed-
back we got, we agreed to write down our next steps

and divide those. What do we want to achieve? And
who is our consumer? These are questions we need to
answer for next time.

.CURRENT ZEITGEIST

PANTONE
17-3938 TCX
Very Peri

.translates itself into

.voluminous shapes

.bright colours such as pink & purple
DY like cut-outs

.Regency Core
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Craft & Design

I continued with the Canadian smocking for this class, and tried to first do the classic
methods right this time. It took me some trial and error but I succeeded. Combined with
the pattern of the fabric, it looks really interesting.

After that, I tried out some different patterns but these were very close to each other. The
results therefor look more like gatherings than smocking. I would love to try them again
but bigger and more apart from each other. I think that would give a different and more
pleasing effect.

Since I made this smock work very long, I
decided to try out as many diftferent embroi-
dery techniques as possible until it would be
entirerly full.

This week I added a few new techniques,
of which my personal favorite is the ‘Single
wave or ‘van Dyke’ stitch, 'm not sure what
name it has originally. I tried it out in differ-
ent lengths and widths and really like what
it looks like.

When my entire piece of fabric is full, I am
going to get the white yarn out and have a
look at the elastisity that the different stitch-
es give to the fabric.



Mission & Vision

Mission statement: luxury clothes to be

Founded by Spanish-born Cristébal Balenciaga in 1917 and established in Paris in 1937, the
iconic French fashion house defined the concept of modernity and elegance through the
mastery of technigues and the use of innovative fabrics. With the appointment of Demna
Gvasalia as artistic director of the collections in 2015, he continues to uphold the vision of

worn, not mothballed; product thatis
desirable without losing its integrity as
something practical.

pushing boundaries.

"Bringing couture into the modern context and communicating it to
the current audience”

Currently Demna Gvasalia is the creative director. He mixed
Balenciaga's avant-garde approach and his affinity towards
comfortable streetwear and created oversized, voluminous, playful
and functional clothes. His mission is: “Luxury clothes to be worn,
not moth balled; product that is desirable without losing its integrity
as something practical.”

Stratagies

Brand Promotion Strategies

A company or brand cannot survive in the market without an adequate and strategic plan
for promoting its products. Looking at Balenciaga's annual sales rate, we can conclude that
it has invested so much into promoting its brand. They have employed great promotion and
marketing strategies targeting the right consumer for each of their product lines. This has
helped her understand the needs of their consumers, the next trend, and how to join or
initiate a new trend.

The Use of Meme Marketing in Brand Identity

Visuals affect the human mind and emotions. Therefore it is a good marketing tool and
strategy to make people dip their hands into their pockets to buy. People respond to what
they see on social media. Meme baiting is the use of strikingly designed visuals to drive
traffic and convert them into sales. It is efficient to convert this traffic into sales. Being
aware of a particular brand in the market is not enough. In this age, the use of memes by
many people on the internet is the in-thing. You are likely going to find one meme or more
every day on the internet. Balenciaga leveraged this fact to increase their brand concept,
which boomed and became the talk of the town. Demna understood that people need to
talk about the company in their everyday discussions for the brand to succeed and gain
popularity.

Brand & Design

I worked out some more details on the mis-
sion & vision of Balenciaga, to get this more
clear for our group. I also included some
further research into inclusion & diversity
and the brand’s strategies, because I found it
along the way during the research.

In the end, we did not really use it but it is
always good to have the extra information.
The mission and vision statements, howev-
er, were very useful.

Cristdbal Balenciaga through his exquisite technigues, masterful cuts and by constantly

Vision: Defining the concept of modernity and elegance
throught the mastery of technigues and the use of
innovative fabrics

Inclusion & Diversity

“More than a year after the death of George Floyd, Balenciaga believes this anniversary
requires all of us to stop, reflect and think about these events. In his memory, and the
memory of all victims of racist brutality, Balenciaga began a long-term partnership with the
NAACP, where the House is committing to an annual donation to help support their over
century-long fight for justice and equality as well as sharing the brand actions taken each
year to further this cause.

In commemoration, Balenciaga is sharing a masterclass, which discusses the importance of
diversity and inclusion in corporate development, the significance of George Floyd in the
fight to end racism, and why it is crucial for the House to be engaged with this cause.

The video is hosted by journalist Aida Touihri and includes interviews with 5 experts on the
topic: researchers, economists, professors, psychologists.”

As Balenciaga renews its commitment and pays tribute to the memory of George Floyd, the
House wants to use its platform to call attention to the NAACP and the work they do every
day to fight against racism and brutality. Balenciaga encourages all its community to take a
moment to learn more about their work as well as other social justice organizations, and
help support this fight in any way they can.

This past year, Balenciaga has focused on supporting and building on its mission of creating
a diverse and equitable workplace.

This effort has taken form with the following initiatives:

- Commit to long-term donations and partnerships with organizations advocating for
social justice and diversity including the NAACP in the U.S., Caritas and Oxfam (refugees
and disadvantaged people employment) in Italy.

= Reinforce our values internally by providing the support, education and trainings to
ensure everyone at Balenciaga continues to stand up against racism.

- Accelerate cultural progress internally and adjust our recruitment practices to get it
right from the start, including empowering all managers to build and grow effective
and diverse teams

- Expand opportunity by ensuring our job offers are more inclusive to diverse
backgrounds and different recruitment sources.

Specifically:
- Conducting 300 hours of training to fully equip our recruitment teams and enable
them to be change ambassadors.
- ldentifying 20 new sourcing partners to help reach a wider audience of potential
candidates.
Working with third-party D&l specialists to help us identify and remove barriers to
apply at Balenciaga.

Redesign our retail career path to allow for more apportunity and advancement.
« Currently, 80% of our employees work in stores and an average 90% of them hold
positions that are limited in growth opportunities.
« Working to promote 40% of our retail employees, allowing them to benefit from our
new career paths.
Continue our efforts to remove obstacles for women's advancement, enhance our equal
pay programs and build on our education and dialogues around D&l for all Balenciaga
employees at every level of the business.

For my personal moodboard, I
wanted to dive a little deeper into the
darker side of romantisation. What
if you romanticize yourself and your
life a little too much?

I played with narcisism, a trait that
mostly men have and is common
amongst the famous and wealthy. I
would combine the luxury feel of the
‘royal’ with the dirtiness of violence,
war, sex. It shows the often other side
these ‘royal” figures deal with as well.

The contradiction between the beau-
tiful outside and ugly inside would
be shown in the type of material and
detailed crafts as well as colour. I fo-
cussed mostly on red, since it shows
both passion as violence, lust as well
as royalness.

Moodboard 2

Reflection:
I like my moodboard a lot but I know
the concept might be a little too dark and

complicated. I fully understand that we
went into a different direction with our
group. I am still glad some parts are taken
from it though!

« Royal like -» perceived
power in a powerless
situation

« Escapism

+ Broad shoulders -» carry
weight of the world

« Red -> colour of love and
passion as well as blood

- Romantisation of violence,
(self)destruction

« Self-love gone too far -»
narcisism

+ 0Old money meets
underground grunge

+ Revenge, bloodlust



We all picked our favorite
images from each other’s boards
and circled them. From those images
we were able to start with our concept. Howev-
er, after looking at our board again, we decided to
look up better images and create a new one. You
can still see some of my board’s influences in there,
like the covered black head.

We also already discussed some of the details for
our toolbox, like the colour swatches and what
types of materials and crafts we would like to use.

+ Royal like -> perceived

power in a powerless
situation

» Escapism
« Broad shoulders == carry

weight of the world

» Red - colour of love and

passion as well as blood

- Romantisation of violence,

(selfjdestruction

« Self-love gone too far ->

narcisism

+ Old money meets

underground grunge

« Rewvenge, bloodlust

Reflection:
After today’s meeting, we really

came a long way with our con-
cept. We worked as a team and
it shows in the results.

.the basis .nature .stability romanticism .intensity

.the canvas juility .self expres- .the beautiful Jove

.showcasing sion .the hypnotic .power

the shape .calmness

and the prop-

erties of the

fabric REALISM: Romantism: Texture:

SHAPE/SILHOUETTE BOARD Sheer organza  Knit

Laid Work

Leather/ Latex

Denim Poplin

Full body coverage with open spaces
Sharp and big VS
Big Shoulders

Contrast
everydaym

first draft of common concept board
pret a porter
.mens collection with a feminine touch i

Wool Silk Smocking

Casual, Fluid, Distorted—
Jersey

]

|

i PR S are TCkirg Cam g
wead IFrgs are lushing caring
md 1Frigs are huckirg cammg
b 1o s are Tucking caming
o [Py are uching caming
d i s are fucking camng
g are luchivmg caming
I are fucking caming
(e are Tuchirg caring
Firigs are luckisg ceming

realism vs. romanticism

OUR GUY / CONSUMER:

Our guy is an explorer, somebody that wants fo |
make his daily life more interesting, at a flare to

it. He wants to revolutionise his daily life in an

experimental way. An explorer of boundaries.
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I made a few designs for this class as well, in order to compare
with the group if our concept board works. I focussed on in-
cluding the smockwork into the designs, as well as creating open
space in ‘vulnerable’ places.

During our meeting in class we compared each others designs
and came up with a list of characteristics that we find to be in-
teresting for our concept. In our next designs, we will keep this
alongside to make sure we all have similar designs.

A

Reflection:

In my next sketches I want to focus on the open spaces regard-
ing pants, and see what else I can come up with. I also want to
experiment a little more with colour and material.

Eajs also C(ﬂ



Knit & Design
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In this class, we learned how to
work with both the back and the

front of the knitting machine. I
struggled a lot during this class.
My knitting machine had some broken needles, so I switched to
another machine but I kept on making small mistakes. According
to the teacher, these days are there, and you can't really do anything
about it.

I kept on trying, to at least understand what I was doing. The re-
sults may not be the best, but I did learn a lot!

For this class, I experimented with Canadian smocking
some more by adding beats to my work. I used the tech-
nique the wrong way again, in order to do this. I really
like how this looks and what it may look like with differ-
ent fabrics and colours of both yarn and beats. It could
be interesting to see if it could work for our projects.

The English smocking I also continued with. This time
I looked up different stitches online and experimented
with them. I also tried to combine stitches together to
create different types of patterns.

Next class I hope to have finished it and be able to show
the stretch and drape.




On the board on the left, I gathered inspi-
ration that I found during the week on gar-
ments, techniques, colours, shape etc. I was
really isnpired by the pants on the top left, and
tried to use it as inspiration for my designs.

On the top right I did some more research
into romanticism and realism to get clear for
myself what the exact characteristics are. I
wrote down in litle post-it notes what came to
mind to each of them.

From these two boards, I tried to create a new
board together with my definition and name
for the project.
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Seeing the surreal
in reality, making the best
out of the circumstances

-
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Modern Fairytale

ns: "The artist
he spontaneous

flow of powerful feelings".

f the work should come from the

gination rather than artificial rules.

yed an impartant rule in this.

=aiah Berlin. Romanticism

seeking violently to burst
cramping forms, a nery
with perpetually chan

perpetual movement and change, an effort
pazzicnate effort at self-ass

individual and collective, a searc
rmeanz of expraszing an unappaazabls

yearning for unattainable goals".

Both functional and
pleasing for the eye

Definition:
The capture of th

current zeitgeist in
emotion, feeling:

Romantisation o

the real, of the now

e

Word play:
the absurd, the

f

Brand & Design

Realism:

The sccurate, detailed, unembellished
depiction of nature or of contem porary life.
Realism rejects imaginative idealization in
favour of a close observation of outward
appearances.

One of the first appearances of the term
realism was in the Mercure frangais du XlXe
siécle in 1826, in which the word is used to

describe ased not upon
istic achievements but

and accurate depiction of

imitating pas
upon the trut
the models that nature and contempaorary
life offer the artist. The French proponents

s were agreed in their rejection of

More muted
colors, gray, e lives, app==ran es, problems,
customs. and mores of the middle and
blue, green
lower clazzes, of the unexceptional. the
ordinary, the humble. and the unadorned.
—

What you
zes iz what
you get

Realistc
wvisualisation of
life: showing pain
and suffering,
lower class

L —

Contemporain

Reflection:

I found it quite hard to figure out a new con-
cept board without changing too much of
our concept but also trying out some new
elements. I tried to capture my definition in
words and images.

I also tried to put some irony in there as well,
although I found this to be hard as well. In
the end, I hope my groupmembers and I can
create something from our different boards to
continue working on.
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I innitially didn’t think much of this design, I liked the blazer but the
dress underneath I did in a hurry. My group however really liked the
dress with the split in the middle. It is a cool middle ground between
a skirt and a pair of pants. Something wearable yet on the edge.

Here I tried something out with cut-outs in a pair of jeans again. I
layered it with a blouse with smocking to fill up the cut-outs. I love
the high-waist and really want to keep this in my designs. The group
agreed with that.

This design is quite out-there. I
agree with my group-members that
this one is too much for our collec-
tion. We want to keep it wearable,
which this design is not so much.



In our next group meeting, we again discussed our different find-
ings and moodboards. We came to the conclustion that we needed
to really define Romanticism and Realism together and create an in
between of them. After we did that, we could work further on our
concept, our moodboard and toolbox.

I was assigned to work on the fabric toolbox. I tried to gather swatch-
es online and combine them with images we already gathered on our
miro board. This way I could visually show where we would use our

.deinition of realism, romanticism
and "our ideal world”

realism .our ideal world

.a world, caught up in .a world where he can revolu-
its own bubble where tionise his
everything Iy lif
is known and explored,
everything is repetitive and
istatic. Every individual is an
anonymous part of society
fulfilling their supposed
purpouse.

Reflection:

and how it applies in our designs

Jromanticism

.a world where imagination
is free, you're able

to explore your

boundaries and rebuild
your own individual ideal
world.

Exploring this world
through your intuition and
being

able to show vulnerability

fabrics for in means of application.

For example: the sheer organza would be used in details like sleeves,

collars and sheer tops

Fabric Toolbox

Sheer Organza

The defining of the words Realism, Romanticism and of our ideal

world really helped shape our concept. After this, I found that we
really got a strong direction to go into. I am curious to see what de-
signs will come out of our new moodboard and toolbox.




Week 5
Brand & Design

.our concept in words

LBALENCIAGA'S approach

and regulations.

.Balenciaga is trying to be more sustainable by
fallowing the Kering standards. They include
soma susfainable and recycled malarials and
complying with all applicabile laws, conventions

they are careful with sourcing animal matenals

.our approach on sustainability based on Balenciaga’s approach

OUR approach

.we want fo make sure we follow the same stand-
ards that Balenciaga doss.

for our calection we preferably don't want to
use any synthectic fibers and only use natural
fibers. And with the natural fibers we all want
tham fo be arganic.

and showirng high stangards for anmal walfare

With our mansweadr resart 2023 calechon wea want to give man iha possibiity to axplong their boundanes
af their vulrarabilly, thedr ferminine side bul also to empover man's features. We are crealing our “ideal
word"™ whare men can revolufionise thair daily life in an expanmental way. They are internally motivated fo
axplore ifair boundanes and 1o use whal is already known and what theay feal in order to create a world
wiare romanticiam and realsm comes logather

i our colication you will see a merge of alements of the realislic but alzo the momankc world we're lving
in. By means of specific colours, materials and craft work we're going o explore individually our percep-
tian af how realistic or mmantic the designs are going fa ba.

sustainable practices i luxury.

pesore colleckan
L suglainoi—

Lunclear if thay stil use fur-and exotic leather.

they're encouraging the use of recycled cantent
plastics and bio-plastics and avoid PYC antinaly

far our dermm fabrics we are sourcing danims
that are made from organic cottan. That don't
use bleach or ather harmiful chamicals and dyes.

By implermanting innovative technigueas and fex-
tiles without compromising creativity, the House
aisg educales ils avdience an the passibilities of

i our accessoires wa want to have laathar
shoes. And to make it sustainable, we want fo
bu_'r second hand shoes.

.our collection is a Resort Collection which
means the gammeants can ba worn, mixed and
matched all year round. This way our collection

1= mare susfainable bacawse it is seasonless. We
alzo highly focus on wearabilily in our designs, 50
that the garment really furdfils 2 purpose.

Jeecthack.  __ _ — —— W’ SF
T e — B g f .je‘-aal'?s with sort of a ,ropsr{'fcm‘ng with derll—
This week I missed quite a lot be- q@ittb{ﬂﬁ@_ﬁ TE N nmgr@ N _ -
I unfortunately got the flu. I e e i Reflection: [t el
Ca.llSC u i Y g . : 3 'fau'_l‘ I:I'I:-L'\-lr'l Hﬂ_fmm WS fm"ﬂf‘-ﬂﬂh —_ € eCtlon' cou}dcomegﬁne ,extrzillfongpanrs to
tried helping from home with the cion. 'k lak_abask QO —— I wish I could have helped more this e . Tmlanes
- = e the romantic side of it.
work, but could only do so much. My oty day e clir o mixr N b week, but I am very happy with what '
groupmembers kept me uptodate via A o my groupmembers were able to do! Our it R f;;;ghbni;"i;éj
whatsapp and I made sure my part " male e mae spectic _E T i concept is done, so I am really eager to o tshit it sholdr
. . = —o—— . . . | or/and a softer 5
would be done in time.  Whalke 1§ our misSion 1 eyiE . start working with it now. | orte e pivbroebasrtmil]
q v E 5 g bl
. o1 Li o - =R also showing muscular
I helped work on the sustainability 'I':_\.— shoulder of men
part, doing research on Balenciaga’s S ik % 2l standing neckine/col- sl introusers
. = —_ — lar with a rather deep
approach, the Kering standards and e front necidine
U min ouP ik wenswen, theperel

what that exactly means.

.corset included in top
college jacket ele-
ments on shouleders
and cuffs but romanti-
cised

b rom £ realismy, &
= — edbofe Unok bandl

:?al'mtr MOLES Wb poiael Pu
Que idear Lialid

We managed to come up with our
final concept in words together with
a bunch of sketches that explain the
design direciton we want to go into
with our group.

fEiCLNg S

'J"J'--.-'--*-

hs.ppq i e oun body PJ'HM._
1 | Prouct Obout e bocly

CsuMocaked 0 Wair sk s

.skirt over
Jjeans/trousers

il NoAen e

.college jacket made
more tailored but still
with typical shoulder

elements

.casual tracksuit pants
with cut outs on hip
and knit elements on
the sideseam

.open closure front

.denim as a full on
outfit but tailored +
included corset with
particular denim jacket |
topstitching

.showing off v-line
(proud men)

.cropped jacket (femi-
nine side)

.topstitching on proud
men parts as e.g. men
breast, sixpack

Jeans with knit details
on vulnerable part
between the legs



Choice Specialization

Since I really want to dive deeper into smocking as well as other
craft techniques and want to use this in my designs for Studio,
it is no surprise that I want to chose Craft as my specialisation.

My goal is to be able to use this specialization to learn more about
smocking and how to implement it into my designs. I also would
love to explore craft even more by trying out different techniques
as well. I am a big fan of embroidery and would love to work on
that a little more as well.




